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Lailies First

MIX FM Empowers Women
with All That Imperial Lexis KL Has to Offer

MIX FMEF HEEFESEBEER “Ladies First £ @z ik”

Imperial Lexis Kuala Lumpur hosted the MIX Ladies First Wellness Refreat on 27 to 28 April, a 2DIN event by MIX FM aimed at
helping women reconnect with their mind, body, and balance. Led by announcers Aishah, RD, and Hani Fadzil, 20 selected
listeners experienced a weekend of wellness through yoga, meditation, breathwork, sound healing, aromatherapy, and
inspiring talks. Set against the luxurious backdrop of Imperial Lexis, the retreat featured Sunrise Pilates, Sky Deck views, and fine
dining at UMI Japanese restaurant, offering participants rest, reflection, and empowerment.

HEEFESFEEET4A27BE28ARERSBEMIX FMEAHE “MIX Ladies First §0RITBZKR ———HAMRHR—B. AL
ERRELZY. B EMMTEERNETLE, RESOESE, £EXEAshah. RDSHani Fadzilfy514T, 20 Fis A E—KFEi#H
FTRRERRE. TRARBSHM. Z8. FRES. FETD. FETERBLORNIZFHE, S 5EEMREFFRIFTAELT
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FEMRMD. RESARMERWRRABHESR.

02  ISSUE 87



LEXIS HOTEL GROUP




IMPERIAL LEXIS KUALA LUMPUR

Private Preview of Royal Lexis KL
SEEMAESEEERRMATRKS

KL Metro Group partnered with industry feedback on the upcoming
veteran Zeon Properties to host over 200 guests development, with many expressing
for an exclusive private preview of Royal Lexis strong interest in pre-launch investment
KL. Held at Imperial Lexis KL's rooftop bar, opportunities. This inaugural showcase
which offers arguably the best view of the has confirmed robust market appetite
city’s skyline including unobstructed views of and sefs a promising fone for the
the Petfronas Twin Towers, KL Tower, TRX and project’s official launch.

Merdeka 118. Attendees provided enthusiastic

ST ER (KL Metro Group) 5i@
#i® AT Zeon Properties #EFE&1E, A8
T 200 NEEHEDT —FHEEEMAZESR
EHMRFAATES

& EN1E Imperial Lexis KL §Y [ TrEE 21T,
XEARERSERERFEZNRESN, €
EWFIE. SEHEE. TRX #1  Merdeka
118 ME#HER. SSEXMIFHHNFE
MBAFTHAINRSR, EFiFE AXTEE
HEHNBRFINSRAHKRENNE. Xy
FIUEXTERMOTIHER, FAMEMERX
RHMEETRIFHER.
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MOTAC Maps Out Four-Way Strategy
To Hit Visit Malaysia 2026 Tourist Target

I 5 74 0 ik e S ) RE 7 K g
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Malaysia's Visit Malaysia 2026 campaign is tfargeting 35.6
million infernatfional tourist arrivals in 2026, along with
generating RM 147.1 billion in fourism receipts. Deputy
Minister Khairul Firdaus Akbar Khan maps out the following:

Market Prioritisation:

Focus promotional efforts on key source markets including
China, India, Australia, Indonesia, Central Asia, Russia, the
Middle East, the UK, Chinese Taipei and Germany, while
maintaining ASEAN as Malaysia's core tourism base.

Air Connectivity Expansion:

Infroduce new flight routes linking major Malaysian cities with
global destinations and increase seat capacity via
incentives under the International Aviation and Charter
Sector Grant (GSPC).

Travel-Package Partnerships:

Collaborate with travel agencies and online platforms to
develop attractive, competitive tour packages tailored to
diverse traveller segments.

Visa Liberalisation:
Leverage recent Home Ministry visa-waiver measures, which

have already boosted arrivals from China and India, fo
simplify entry and further stimulate ftourist inflows.

M&lvals§7s 2026

jfuly Asia

Deputy Minister of Tourism, Arts and Culture YB Khairul Firdaus Akbar Khan
Source: BERNAMA

DoRPIT “2026 55k Fm ARG &M B2, 2120265, ERRRF
EANBIGERIB560H AR, RIEVNIGER4712LF . BIFRKEL
& . EREET - SRR - 5F (Khairul Firdaus Akbar Khan) #7
HWTUATERR:

wIHSE:

EREIPE. NE. BAFIT. . P, #HSH. FFR. &
E. FPESLEMEEEEEREDS, FANRHERBEEADSKAT
B D TR B o

FRM=iERE:
FBEZEDRATEZHTAEIRE B HME, FEIERM
=MaENTUHEE (CSPC) THIEREEEMELEE.

RHERGEMRERR:
S5RITHMEEXFEEE, SXNTEMBETEE, ALEEWRSIA
MRS AREER

FiERHK:
FIRAMBERLE A H R EIER REE, SUNEFE, E—5RH
BERAN. LEFBEEZEMKETEMNENREHE.

Source: BERNAMA, “MOTAC Strengthens Four Key Strategies To Achieve
VIM2026 Tourist Arrival Target,” July 30, 2025
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& KL Metro Group recognised with ‘Super Brand Award’

for its contribution to family-friendly destinations over the past 3 decades.

&R E T SR F i & 30 P &
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At the 8th Parents’ Choice Awards, Kuala Lumpur Metro Group was named
Super Brand of the Year 2025. This inaugural recognition by Parenthood
Magazine highlights our commitment to strive for innovation and
excellence. It's a rare and meaningful local accolade that highlights our iy P
commitment to community-driven innovation. While much of our 1=
recognition has come on the international stage, being celebrated at | :
home in Malaysia adds fresh momentum®as we gear up ffor the e
launches of Royal Lexis Kuala Lumpur @ L4
and Lexis Hibiscus 2 Port Dickson. For
& investors, this endorsement underscores
the strong local support and market
confidence  behind our flagship
developments: “wi S_—_-
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KL Metro Group
Team-Building Retreat @ Langkawi Island

F 5 R a@F [ I # & K H B 1% Z ik

From 5 - 7 September, Kuala Lumpur Metro Group organised its 9BSHE7H, EEEHTEAEZZRRELT
very first team-building refreat in Langkawi - a weekend filled HERENEZEEREEDN -FTIET N RFERSB. WEMSAEST
with fun, laughter, and memorable shared experiences. EHREMEAR. AENEIHBRSENIIES. KEiEz). 81E
Colleagues bonded through engaging workshops, water sports, TRMEMEERE. BEBEEKHE. RFANEHEEENRENR
creative group dance performances, a sunset dinner cruise, RIEFIEHETHRIENBFER. S—TEaHE2ESTMAEALL
lively beach BBQs and late-night escapades. Each activity was a IR PSR B R A AL S -
unique opportunity fo connect in a fresh and inspiring setting.

BERNUSRENENBSMEMNRFELR, ILENAHBRH
The retreat wrapped up with a final team huddle and farewell EN, BIMEAS, HESFE202F5NRE—1NZEHEIERE]
brunch, leaving everyone recharged, more united, and ready to F 0 e AT 7 = Al !
strive for innovation and excellence in the final quarter of 2025!

¥ [METRO'
g KUALA LULEUR TEVT‘RE“ -«




DEVELOPER JF & 7

K IMETRO

KUALA LUMPUR METRO

Kuala Lumpur Metro Group
FIENAR T £ R

OPERATOR % &%

LEQXIS’

HOTEL GROUP

Lexis Hotel Group
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Level 12, Imperial Lexis KL,

No 15 Jalan Kia Peng,

50450 Kuala Lumpur, Malaysia

+603 - 2144 7768

www.klmetropolitan.com

Lot 11-3, Level 11, Tower Block,

Menara Milenium,

8 Jalan Damanlela, Bkt Damansara,

50490 Kuala Lumpur, Malaysia

+603 - 2082 0333

www.lexis.my

(4

/

A trusted brand name
of excellence
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LEXIS HIBISCUS PORTDICKSON & & & & * X 4 i
A GUINNESS WORLD RECORDS® HOLDER
TRMEREREAH
+ Most swimming pools in a resort « 5 % # i dg R AT
« Most overwater villas in a single resort « & % 5k & 5| % 49 B A
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LEJXIS AQUARIUM SUITES
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LEJ{IS INTERNATIONAL'

PORT DICKSON

Resort website :

imperiallexiskl.com |

lexishibiscuspd.com | grandlexispd.com | lexissuitespenang.com

lexispd.com



